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New National Movement Against Drunk Driving

Promotes Designated Driving over Holidays




--------------------------------

The Hero Campaign for Designated Drivers(
Inspired by Tragic Death of U.S. Navy Ensign John Elliott

Atlantic City, N.J. – A new national anti-drunk driving campaign inspired by a young naval officer killed by a drunk driver is planning a series of promotional activities in a number of states over the upcoming holiday week. 

 
Bars and taverns, law enforcement agencies, sports arenas, television stations and
transportation authorities will promote the Hero Campaign for Designated Drivers(, and its safety message:  Be a Hero.  Be a Designated Driver. The campaign is in memory of Navy Ensign John Elliott from Egg Harbor Township, NJ, who graduated from the U.S. Naval Academy in May, 2000 and was killed in a head-on collision with a drunk driver only two months later. Elliott was driving home from Annapolis, MD to his home in southern New Jersey for his mother’s birthday at the time of his death.  He had been named the outstanding HERO of his graduating class at the Naval Academy.


The National Ad Council and the National Highway Traffic Safety Administration have also released a 30-second national public service commercial showing scenes from Ensign Elliott’s graduation day, now being aired nationwide.  Contact: Kathryn Henry, NHTSA public affairs (202) 366-6918.


Several hundred bars and taverns in a number of  East Coast states are participating by displaying Hero Campaign posters, distributing 250,000 Hero ribbons and car window decals, and serving free soft drinks to designated drivers. . Here is a list of activities, accomplishments, and participants in the campaign, which has the following national website address:  www.herocampaign.org

· Ocean City, N.J. – The Hero Campaign will be promoted as part of the “First Night” alcohol-free New Years Eve celebration, expected to attract 7,000 revelers.  Blue and gold Hero Campaign ribbons and window decals will be distributed to all participants in the event, held at 15 venues around town. 

· New York – The New York Giants and Jets football teams actively promote the Hero Campaign at all home games with designated driver booths located at each entrance to Giants Stadium in the meadowlands, East Rutherford.  Contact:  Bill Lohr, Aramark ((201) 935-5660.

· Boston - The famed Cheers Tavern on Beacon Hill is the host tavern for the Hero Campaign in Boston. Contact:  Cheers manager Tom Regan or Victoria Ruff (617) 854-7667

· Key West, Fla. – The bar and tavern association and city of Key West have adopted the campaign and will promote it during the holidays.  Contact: City Manager Julio Avael (305) 292-8100.

· New Jersey Turnpike and Atlantic City Expressway are displaying Hero Campaign signs at toll booths over the holidays.  Contact: Lynn Fleeger, NJ Turnpike Authority (732) 247-0900 ext. 5601; Sharon Gordon, A.C. Expressway (609) 965-6060.

· New Jersey and New York – Television and radio public service commercials with the message, Be a Hero. Be a Designated Driver, are being aired on stations throughout the region, sponsored by the New Jersey Division of Highway Traffic Safety.  One features John Elliott’s sister Jennifer and footage from John’s Naval Academy graduation.  Contact:  Bob Gaydosh (609) 633-9022

· Annapolis, MD – Bars and taverns are displaying Hero Campaign posters during the holidays and the city’s “First Night” alcohol-free celebration.   Contact: Karen Gonzalez, Soroptimist Club, (410) 849-3848, or Steve Semeris, Annapolis Merchants Assoc.  (301) 261-2278.

· Atlantic City, N.J. – Large highway billboards promoting the campaign are located along the White Horse Pike and Delilah Rd. Leading into Atlantic City.  Bars and taverns in many casinos, including the Trump Taj Mahal and Tropicana, participate

In the campaign.

The Hero Campaign is a  program of the John R. Elliott Foundation, a 501 (c) (3) not for profit corporation established by the family of Ensign Elliott.  The family is also pursuing “John’s Law,” legislation approved first in New Jersey, which requires police to impound the cars of those charged with drunk driving for up to 12 hours to prevent them from getting back behind the wheel while still intoxicated.  John Elliott was killed by a drunk driver who had been arrested and charged with drunk driving by the N.J. State Police only three hours earlier, then released to a friend. The drunk driver resumed driving until he careened into Elliott’s lane, killing both men and severely injuring Elliott’s girlfriend, Kristen Hohwenwarter of Westminster, MD.  She has since recovered.
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